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BUILT TO PERFORM,

SHOP Now

FEATURED PRoDUCTS

Put your product directly in front of the people
who use, recommend and buy it.
WorapFam Unleashed gives brands direct access to a targeted audience across the wrap, PPF, tint and

graphics industries. Promote a product launch, printer demonstration, event, training opportunity or
dealer program through an exclusive eblast sent to our list or banner placements.
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Average open rate Average click rate Average link interactions Average targeted recipients

Based on two recent exclusive product campaigns. Open rates exclude Apple Mail Privacy Protection and automated activity
where applicable.

RECENT EBLAST CAMPAIGN RESULTS

Company A - Product Promotion Company B - Product Education/Event Visibility

» 38% open rate o 42.7% open rate

o 96 unique clicks e 66 unique clicks

» 252 total link interactions o 231 total link interactions

o 99.38% delivery rate o 67.1% of clicks went directly to the Fedrigoni
Sample-pack requests and product video views were product page
the campaign’s strongest actions, showing clear The campaign connected product education, event
interest beyond the email open. visibility and direct product-page traffic in one send.

Company C - Event Promotion

9,738 139 393

Email deliveries Unique clicks Total link interactions

Readers clicked through to event information, registration pages and sponsorship opportunities. The second campaign
alone delivered 179 total clicks and a 7.72% click-to-open rate after bot activity and Apple privacy opens were excluded.



DIGITAL ADVERTISING OPTIONS
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Drive product-page traffic, demo requests, event registrations and sustained brand visibility through

measurable email placements.

YOUR BRAND

THE NEXT GENERATION
IS HERE.

REQUEST A DEMO

HIGH PRECISION VIBRANT ECO RELIABLE
PERFORMANCE ENGINEERING QUALITY FRIENDLY SUPPORT

Leaderboard Ad
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UNLEASHED

Large Banner Ad
Small Small
Banner Ad Banner Ad
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EXCLUSIVE EBLAST
$1,500

A dedicated eblast sent to the WrapFam email audience. The
advertiser supplies final HTML or creative, and WrapFam handles
deployment, link tracking and performance reporting.
Best for:

e Product launches

e Printer and equipment demonstrations

« Sample or demo requests

« Events and registration

o Dealer and distributor programs

» Training and education

« New films, tools or software

LEADERBOARD EMAILAD
Included with the $4,500 Exclusive Issue Sponsorship
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A 700 x 90 placement at the very top of the Issue Send, above
the masthead. This is the first advertiser message readers see
and offers the strongest visibility in the email.

LARGE EMAIL BANNER
$1,000

Premium 700 x 300 placement near the top of an Unleashed
This Week email. Designed for sustained visibility, product
promotion and traffic generation.

SMALL EMAIL BANNER
$500

A 350 x 350 placement within an Unleashed This Week email.
Ideal for event reminders, product awareness, promotions and
supporting an ongoing campaign.



REGENT EBLAST AUDIENGE SNAPSHOT WRAP.

Recent advertiser campaigns reached a concentrated trade audience that included installers, shop owners,
trainers, designers, manufacturers and industry decision-makers.

AUDIENCE SNAPSHOT
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Demographic estimates are based on recent campaign recipient data. Geographic percentages reflect opens with

N
7 l o/ identifiable location information.

Ages 35-64

Largest age concentration

85.5%

U.S.-Based

Of identifyable geographic opens . .
Darker shading represents greater open activity.

READY TO REAGH THE WRAP INDUSTRY?

James “Ruggs” Kochevar | advertise@thewrapfam.com | 303-219-0827 | www.thewrapfam.com


http://www.thewrapfam.com/
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